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Method for comparing funds

smooths road to super choice

A new report card
makes it much easier
for consumers to
research and rate a
range of super funds.

or several years, many
people have had a vision
of superannuation
becoming the ullimate
consumear product, with
Australians being able to
shop around for the best fund just
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Information group is putting its
ratings and investment research
know=how to work to enable
consumers to compare funds or
assess how their own fund ranks.
The Super Report Card will be
available on the Rainmaker

srrmaramnmtiatiam =t otin

until retirement and so on) befora
getting a personalised report on
their fund situation. And yes, it
will cost money — §49.95
(including GST), says Rainmaker's
managing director, Christopher
Pagao.

Tha carrinn atme tn ovynlain

Chris Page:
comparative data on
super funds is now
available,

Phiota Rob Homer

And it dissects the performance
of any individual options in the
portfolio, shows the assel
allocation {(and the returns from
each sector), the managers used
in various options (and their
overall ratings), and whether the
fund beat the market in the past
year,

Perhaps the most interesting
section is the fees section, given
the disclosure model outlined in
the past week by the Australian
Securities and Investments
Commission. Rainmaker has
developed its own model and
appears to have found a way of
taking the ASIC-recommended
approach a step further,

Rainmaker has refined the fee
format to show who gets what
part of the total fees, before
calculating a one-figurs, total
dollar amount of fees the member
i paying.

More imporiantly, it calculates
this as a percentage of the account
balances - and then relates it to
the average lovel of fees (sourced
from the funds management
industry body). The report card
then calculates what the fund
member would pay at the indusiry
average and adds; “If you paid
more this year, then you should be
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gelling guoa nvestment returns,
extra services and special features
in your super fund.'”

This assessment neatly
summarises the complex situation
of fees: members se¢ only the
level of money going out of their

as they can for & home loan, credit  superannuation ratings st T'he service alms to explain
card or refrigerator. iSelectingSuper.com.an) and will things in a jargon-free way.

This concept is behind the provide a four-page report on a The approach also will give
federal government’s push Lo range of widely used consumers an outline they may be
introduce choice of fund to allow superannuation funds. able to use to gather other
consumers to choose whichever Consumers will need to give information to study competing

fund they want. The theory is that  some details (their fund, some funds if they are thinking of
il people san shop around to buy
their own home, car or
refrigerator, they can do the same
for superannuation.

Whether a superannuation fund
can be compared with a
refrigerator and whether the
average consumer can be turned
inio & smart investor capable of
shopping for the best super fund
have been largely academic until
now because of the lack of nny
widely available method of
studying and comparing
competing funds.

But now that Is changing, as
more information on super funds
and their performance becomes
as publicly available as a lot of tha
data on wholesale and retail
investment products.

The well-esiablished Rainmaker

personal details, their current
acoount balance and salary, time

changing fund.

Page emphasises that the report

THE BEST OPTIONS IN SUPERANNUATION

For one year

Bast parforming Industry
fund default option:
Best performing master
trust default option:

For five years

Best performance:

Feas and Options
Bestinvestoption -

all funds;

Besi fea deal (all funds): CoalSuper

Best {ees (industry funds): Australian Retirement Fund
Bast faes

{retall master trust): DAMPS

Best fees
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12 yaars of zanctions have hit
|rea's children hard. Cina quartar
suffer fiom malnutrition. B0% of
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for children under b has doubled
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Become a Global Parent

You could also provide for the
argoing naeds ol childten by
regularly giving $30 & month s
a Globsl Parent

Call our donation hotline

1300 134 071

B www.unicef.org.au

unicef &

AUSTRALIA

card is simply a tool (0 answer
questions posed by consumers; it
isn't giving advice, recommending
funds or advising people o leave
or join.

It merely deseribes the fund
and provides an assessment of
where it sits with other funds.

The report card’s overview will
give details of the member's fund
transactions, their insurance
cover and a tabular and graphical
projection of thelr balance at
retirement age. This includes
what annual pension the benefit
could provide and what this
represents 4s 4 percentage of
salary at retirement (which may
be a salutary experience for many
people).

The assessment also contains a
piage on the fund's performance
over one, three and five years,
with comparisons against a
benchmark.

account, while fund managers
and administrators see only the
features and services they are
providing to members.

The report provides a graph,
projecting the account balance
out (o the member's retirement
age and showing what the
balance could be if the member
paid the industry average lee rate.

This approach is perhaps ong
way of emphasising to super fund
members that their final benefits
do depend quite a lot on the level
of fees they are paying. Getting
some agreed method of showing
this to consumers is one of the
several outstanding items in the
industry's continuing saga of fee
disclosure. Other features in the
report card inglude details of the
insurance cover offered, including
the annoal premium rates.

More importantly, it will be able
toy point out to members whether
the fund's insurance coverage is
competitive with other funds - or,
indead, whether the insurance
cover is saving them monay.

In an industry often obsessed
with ratings, the Rainmaker
service:also will give the group's
rating of the fund, ranging from
AAA (exceptional quality) through
AA (very good gquality), A (good
quality} to B (below standard
fund). Funds that do not provide
sufficient Information are given a
“not rated’" status.

Page says Rainmaker’s
database should be able to meet
most consumers’ requests for a
fund rating; the group has details
and ratings on “most
mainstream’’ funds. It doesn’t
cover defined benefit funds or the
old legacy products left over from
the large life offices.

An expanded executive property section and the Smart Art column can now

hefound in the Life & Leisure lifiout.



